




March 22, 2006Dear Conference Participant:

On behalf of the Conference Host Committee, we welcome you to the Napa Valley and to 
the 2006 Pollie Awards & Conference! As Northern Californians, we are fortunate to have the 
bounty of the Napa Valley just a short distance away.  We know you will fall in love with all 
the Napa Valley has to offer, and before you leave you will know why it is one of the world’s 
most beloved destinations.

Since AAPC’s Political Affairs & Pollies Conference last January in Washington, D.C., we’ve seen 
some great changes in our industry. This year’s conference is compact, but still loaded with 
insightful panel discussions conducted by some of the top leaders in our field. We’ve surveyed 
our membership and are actively working to provide the necessary tools to better your business.  
We hope you’ll be pleased with our efforts and that you’ll keep the feedback coming.
Most importantly, we hope you’ll find this year’s conference both stimulating and productive – 
and that it inspires you to become an even more active member of AAPC.  
Truly a highlight of the conference will be this year’s Pollie Awards! With a record number of 
online submissions for public affairs, Friday’s luncheon is guaranteed to be a great celebration  
of our industry. If you haven’t bought a ticket already, don’t miss out!  Visit the AAPC 
registration desk for more information.

During the conference, please contact us or other members of the Conference Committee for 
assistance or advice to make your stay more enjoyable. Welcome to the conference and enjoy!Sincerely,

Beth Miller Malek    Rich Schlackman2006 Conference Co-Chair   2006 Conference Co-Chair
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AAPC membership exclusive:

Save 15% on editorial photography,  

rights-managed creative photography

and film footage throughout  

2006 for your campaign!*

Call 1-800-IMAGERY and mention your  
exclusive AAPC membership code: X2FPC46N

 
*Promo code must be applied at time of purchase  

and may not be applied to previous purchases.

SIGNATURE MEDIA SOLUTIONS
PRINT � MAIL � PROMOTIONAL

3300 Kingswood  �  Houston, TX 77092
             713/956-8555 � Toll Free 866/956-8555 � www.thinksignature.com
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DEMOCRATS
Cathy Allen, The Connections Group, Inc.
David Beattie, Hamilton Beattie & Staff

Walter D. Clinton, The Clinton Group, Inc.
Dale Emmons, Emmons & Company, Inc.
Gail E. Garbrandt, Ray C. Bliss Institute of  

Applied Politics, University of Akron
Robert Kaplan, Fund Raising, Inc.

Dawn Laguens, Laguens Hamburger Kully Klose
Mark Mellman, The Mellman Group
Phil Noble, Phil Noble & Associates
Jefrey Pollock, Global Strategy Group

Richard Schlackman, MSHC Partners, Inc.
Elizabeth J. Welsh, Executive Communications, Inc.

REPUBLICANS
Glen Bolger, Public Opinion Strategies, LLC

Michael L. Connell, New Media Communications
Rebecca Donatelli, Campaign Solutions

Ed Goeas, The Tarrance Group, Inc.
Arthur Hackney, Hackney & Hackney, Inc.

Thomas W. Hiltachk, Bell, McAndrews, Hiltachk & Davidian, LLP
Wayne LaPierre, Jr., National Rifle Association

Mike Mihalke
Beth Miller Malek, Wilson-Miller Communications, Inc.

Richard F. Norman, The Richard Norman Company
Frank Schubert, Schubert Flint Public Affairs

Thomas C. Shepard, Tom Shepard & Associates

BOARD OF DIRECTORS
AAPC OFFICERS

Chairperson – Nancy Todd Tyner, Nancy Todd, Inc.
President – Wayne C. Johnson, JohnsonClark Associates
Vice President – Anthony Fazio, Winning Directions

Secretary/Treasurer – Whit Ayres, Ayres McHenry & Associates, Inc.

ACADEMICS
Christopher Arterton, Graduate School of Political Management, The George Washington University

James A. Thurber, Center for Congressional & Presidential Studies, American University

AAPC PAST PRESIDENTS
Joe Napolitan, Joseph Napolitan Associates, Founder  

Phyllis Brotman 
Joseph R. Cerrell, Cerrell Associates, Inc. 

Thomas N. Edmonds, Edmonds Associates, Inc. 
William Hamilton 
Donna L. Lucas 

Ralph Murphine, The Murphine Group 

Bradley O’Leary, PM Consulting Corporation 
Roy Pfautch, Civic Service, Inc. 

Matthew Reese 
Raymond D. Strother, Strother-Duffy-Shelton 

F. Clinton White 
Robert S. Woodward, Woodward & McDowell

STAFF
Martha J. Lockwood, CAE, APR, Executive Director

Anthony Bellotti, Director of Membership and Pollie Awards Coordinator

PLEASE SUPPORT AND THANK THE POLLIE  AWARDS  
SPONSORS, EXHIBITORS AND ADVERTISERS!
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Phil Noble 
Arun Bose  

Politics Online 
Website

Tony Fazio 
Winning Directions 
Design & Production 

Direct Mail

Elizabeth Welsh 
Executive 

Communications 
Telephone Contact

Brad Boney 
Signature Media 

Solutions 
Printing

CONTRIBUTIONS
THANK YOU TO THOSE WHO MADE THE 2006 POLLIE AWARDS A SUCCESS!

Each year AAPC is host to the world’s only awards competition solely for political and  
public affairs consultants, and it could not be done without the time, talent and contributions  

of the many individuals and organizations listed below!

POLLIE  AWARDS COMMITTEE
Beth Miller Malek, Wilson-Miller Communications, Inc. – Co-Chair

Rich Schlackman, MSHC Partners, Inc. – Co-Chair
Cathy Allen, The Connections Group, Inc.

Tony Fazio, Winning Directions
Art Hackney, Hackney & Hackney, Inc.
Wayne Johnson, JohnsonClark Associates

Frank Schubert, Schubert Flint Public Affairs
John Whitehurst, Barnes, Mosher, Whitehurst, Lauter & Partners

2006 POLLIE  AWARDS JUDGES

A SPECIAL THANKS TO AAPC MEMBERS WHO OFFER THEIR SERVICES TO AAPC

Bruce Andrews, Quinn Gillespie & Associates, LLC ● Maureen Aull ● Jennifer Backus, Backus Consulting ● Michael Bassik, MSHC Direct ● 
Glynda Becker, McBee Strategic Consulting, LLC ● Joel Benenson, Benenson Strategy Group ● Jonathan Bing ● Robert Blaemire,  

Blaemire Communications ● Michael Bocain, Greenberg Quinlan Rosner Research ● Jim Bonham ● Mark Bunge, Hart Research ●  
James Clark, American Bankers Association ● Henry Copeland, Blogads ● Brett Cott, Democratic Caucus, Pennsylvania House of 

Representatives ● Rich Davis, Dixon/Davis Media Group ● Marcus Dell’Artino ● Becki Donatelli, Campaign Solutions ● Christopher 
Garland ● Harry Giannoulis, The Parkside Group ● Rachel Gorlin, Tipping Point Strategies ● Josh Gottheimer, Ford Motor Company ●  

Bob Grossfeld, The Media Guys, Inc. ● Michael Grossman, Fifty Plus One ● Casey Gulley, The Tarrance Group ● April Hackney,  
Hackney & Hackney, Inc. ● Art Hackney, Hackney & Hackney, Inc. ● Chris Hanson ● Baha Hariri ● Eily Hayes, Global Strategy Group ●  

Deborah Haynes, National Media, Inc. ● Linda Hennessee ● Doug Heyl ● Mary Isenhour, All Points Communications ● Karen Jagoda,  
e-Voter Institute ● Dana Jones, EMILY’s List ● Dan Judy, Ayres McHenry & Associates, Inc. ● Dina Kaldi, INTELLECTMEDIA ●  

Robert Kaplan, Fund Raising, Inc. ● Carter Kidd, Campaign Solutions ● Stephen Kinney ● Jesse Lee, Democratic Congressional Campaign 
Committee ● Penny Lee, Democratic Governors Association ● Kevin Lenaburg ● Ernest Lendler ● Jordan Lieberman, Campaigns & Elections ● 

Lori Lodes, MacWilliams, Robinson & Partners ● Peter Loge, M+R Strategic Services ● Mark Lotwis, Strother-Duffy-Shelton ●  
Michael Markarian, The Humane Society of the United States ● Sandy Marks, MSHC Direct ● Michael Matthews, LSG Strategies ●  

Michael McCabe ● Katherine Merrill, Progressive Strategy Partners ● Don Millar, AFRM2 ● Katherine Miller, Scribe Communications ● 
Beth Miller Malek, Wilson-Miller Communications, Inc. ● Michael Murphy, Democratic Party of Wisconsin ● Andrew Myers, Strategic 

Services ● Elisabeth Myers ● Nathan Nayman ● Margie Omero, Momentum Analysis, LLC ● Thomas Oppel, All Points  
Communications, LLC ● Stacey Oswalt, Strategic Communications Group ● Ademola Oyefeso ● Jeff Plaut, Global Strategy Group ●  

Jefrey Pollock, Global Strategy Group ● Jonathan Prince, The Parkside Group ● Joe Qualls, The Parkside Group ● Andrew Rasiej, Personal 
Democracy Forum ● Joe Reubens, The Parkside Group ● Will Robinson, MacWilliams, Robinson & Partners ● Doug Rohanna, Bravo Group ● 

Jim Ross, Jim Ross Political Consulting ● Barbara Sallee, Jordan-Chiles, Inc. ● Michael Sargeant, Democratic Legislative Campaign 
Committee ● Elizabeth Shipp, NARAL Pro-Choice America ● Amy Simon, Goodwin Simon Strategic Research ● Tom Skidmore, Skidmore 
Ad Group, Inc. ● Mark SooHoo ● Evan Stavisky,  The Parkside Group ● Marty Stone, Stones’ Phones ● Ken Strasma, Strategic Telemetry, Inc. ● 
Jill Straus ● Bernard Toon ● Nancy Todd Tyner ● Erica Walters, Terris Barnes Walters ● Amy Weiss, POINT>BLANK Public Affairs, LLC ● 
Carol Whitney ● Richard Wiebe, Schubert Flint Public Affairs ● Kristina Wilfore, Ballot Initiative Strategy Center ● David Winston, The 

Winston Group ● Kristen Grimm Wolf, Spitfire Strategies ● Christopher Wright ● Amy Young, AFL-CIO ● Rachel Zenner





WEDNESDAY, MARCH 22, 2006
REGISTRATION

3:00 p.m. – 7:30 p.m. 
Silverado Ballroom Foyer

POLLIE AWARDS CONFERENCE 
WELCOME RECEPTION

6:00 p.m. – 7:30 p.m.  
Silverado Ballroom East/West

Join your friends and colleagues to kick off the  
15th Annual Pollie Awards & Conference. A ticket  

is required for attendance at this event.

Sponsored by:  
Signature Media Solutions

 

THURSDAY, MARCH 23, 2006
REGISTRATION 

7:00 a.m. – 6:00 p.m. 
Silverado Ballroom Foyer

CONTINENTAL BREAKFAST

7:30 a.m. – 8:30 a.m. 
Fairway Deck

Sponsored by:  
Campaigns & Elections Magazine

WELCOME/OPENING REMARKS

8:30 a.m. – 9:00 a.m. 
Silverado Ballroom East/West

INTERNET TECHNOLOGY  
AND PUBLIC AFFAIRS 

9:00 a.m. – 10:15 a.m. 
Silverado Ballroom East/West

With a growing number of voters online, the Internet is a 
medium that is an essential component of a public affairs 

campaign. The tools offered by this medium continue to 
evolve, and practitioners at the cutting-edge of online 

campaigns will discuss the “tried and true” methods for 
online advocacy and provide you with a “hands-on” 
glimpse of the future of technology in public affairs.

Sponsored by:  
The Washington Post,  

Slate Group and Newsweek

REFRESHMENT BREAK  
WITH EXHIBITORS

10:15 a.m. – 10:30 a.m.  
Fairway Deck

HOW TO USE LOCAL CABLE TV  
TO IMPROVE YOUR CAMPAIGNS

10:30 a.m. – 11:45 a.m.  
Silverado Ballroom East/West

There are more than 180 million people in wired  
cable homes in the U.S. who tune to cable programming 

every single week, and not one of these viewers is  
watching in the same way. Learn what local cable television 

is, how it is changing to accommodate your needs as 
political professionals, and how you can use  

cable easily and effectively to make an impact on the 
people you need to reach.

Speaker:   
Chuck Cowdrey 

VP/Political, National Cable Communications

Sponsored by:  
NCC

NETWORKING BREAK  
WITH EXHIBITORS 

11:45 a.m. – 12:15 p.m. 
Fairway Deck

CONFERENCE AGENDA
2006 PUBLIC AFFAIRS POLLIE AWARDS & CONFERENCE

MARCH 22-24, 2006
SILVERADO RESORT & CLUB ~ NAPA VALLEY, CALIFORNIA
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Keynote Luncheon:  
UNDERSTANDING THE POWER  

OF THE LATINO VOTER

12:15 p.m. – 2:15 p.m.  
Silverado Ballroom East/West

The Hispanic market is now the largest minority segment 
of the population in the U.S. Nationally, 50% of the 

growth of the total U.S. population is being fueled by the 
growth of the Hispanic market. A responsive population 
base reached most effectively through Spanish-language 

media can make a difference in getting candidates elected.  
A ticket is required for attendance at this event.

Speaker:   
George Ray 

Vice President, Marketing &  
Business Development, Univision

Sponsored by:  
 Univision

Concurrent Session: 
WINNING PRESENTATIONS: 

PERFECTING THE PITCH

2:30 p.m. – 3:45 p.m.  
Buena Vista/Sutter Home

Your first meeting with a potential client – and the  
pitch you make – can make all the difference in  
landing that client or campaign. Learn the best  

practices and unique positioning techniques to build  
your client base more effectively.

Speakers:   
Christi Black 

Managing Director, Ogilvy Public  
Relations Worldwide, Sacramento Office 

Steve Swatt 
Senior Counselor, Porter Novelli

Sponsored by:  
APCO Worldwide

Concurrent Session: 
KEEPING COALITIONS ALIVE: 

PERMANENT MARKETING

2:30 p.m. – 3:45 p.m.  
Chappellet/Mondavi

You’ve forged relationships with organizations, and 
throughout the election cycle you gathered their support 
for your clients. Your job shouldn’t end there! Learn to 
transition those grassroots organizations into long-term 
clients. Find out how to transform political coalitions  

into permanent public affairs powerhouses.

Speakers:   
Jose Hermocillo 

Sr. VP and Managing Director,  
APCO Worldwide, Sacramento 

Kassy Perry 
President & CEO, Perry Communications Group

Joel Fox 
President, Small Business Action Committee   

Sandra Lowe 
Political Consultant, California Teachers Association

Sponsored by:  
APCO Worldwide

DINNER AT THE CULINARY  
INSTITUTE OF AMERICA

6:00 p.m. – 10:00 p.m.

The Culinary Institute of America at Greystone is 
America’s only facility devoted exclusively to continuing 
professional education in food, wine and hospitality. The 
historic landmark building, formerly Christian Brothers 

Winery, has grand cathedral ceilings, massive hand-
cut stone walls and carefully selected antiques. Guests 
will enjoy a fabulous dinner featuring fresh, seasonal 
flavors from the gardens and farms of the Napa Valley 

region. This will be a very special evening for all AAPC 
conference registrants.

 
Buses will depart the Silverado promptly at  

6:00 p.m. for the Culinary Institute of America.  
A ticket is required for attendance at this event. 

Sponsored by:  
PhRMA

FRIDAY, MARCH 24, 2006
REGISTRATION 

7:00 a.m. – 2:00 p.m. 
Silverado Ballroom Foyer

CONTINENTAL BREAKFAST 

8:00 a.m. – 9:00 a.m. 
Silverado Ballroom Foyer
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POLITICS AND THE ENVIRONMENT – 
A CASE STUDY: WHEN R’S  

AND D’S WORK HAND-IN-HAND

9:00 a.m. – 10:00 a.m. 
Silverado Ballroom East/West

A growing number of environmental issues are  
drawing support from both sides of the aisle. How does 

a campaign of this nature get managed? Dr. Brennan will 
show how nontraditional strategic alliances can  

be formed and utilized effectively.  This case study looks 
at the proposed development of the largest open-pit  
mine in North America at the headwaters of the two 

largest salmon spawning streams in the world –  
an issue that has brought unlikely allies like U.S. Senator 
and President Pro Tempore Ted Stevens together with 
environmental groups he has fought his entire career.

Speaker:   
Dr. Scott Brennan 

Environmental Expert and Consultant

Sponsored by:  
Renewable Resources Coalition

REFRESHMENT BREAK  
WITH EXHIBITORS

10:00 a.m. – 10:15 a.m.  
Fairway Deck

Concurrent Session:
LAUNCHING YOUR  

PUBLIC AFFAIRS PRACTICE 

10:15 a.m. – 11:30 a.m.  
Buena Vista/Sutter Home

Election day has passed and you want to expand your 
client portfolio into the ever-growing realm of public 
affairs. Come hear how to best position your firm to 

obtain more work in the public affairs arena.

Speakers:   
Martin R. Wilson 

Wilson-Miller Communications, Inc. 
Donna Lucas 

Donna Lucas Consultants 
Roger Salazar 

AcostaSalazar LLC 
John Whitehurst 
BMWL & Partners

Concurrent Session: 
EQUITY PARTNERSHIPS  
AND EXIT STRATEGIES 

10:15 a.m. – 11:30 a.m.   
Martini/Trefethen

As the owner/partner in a firm, you might wonder  
how an equity plan fits your firm, and ultimately, what 

you will do with the firm as you near retirement.  
What are the tax ramifications of these choices? Is it 

better to sell off the firm or transfer ownership? What 
issues should be considered when taking on a partner? 
What issues should be considered when splitting with 
a partner? Discussion topics will include: ownership 
transition, designing or improving an employee stock 
ownership plan, exit strategies, and retirement, as well  
as how to best navigate partnerships. This session is 

tailored for the more senior political consultant.

Speaker:   
Martin Staubus 

The Beyster Institute, San Diego

Presented by:    
The Beyster Institute

Sponsored by:  
Tom Shepard & Associates, Inc.

POLLIE AWARDS RECEPTION 

11:30 a.m. – 12:00 p.m. 
Fairway Deck

Sponsored by:   
The NRA

2006 POLLIE AWARDS LUNCHEON 

12:00 p.m. – 2:00 p.m. 
Silverado Ballroom East/West

Please join us for an entertaining luncheon honoring the 
best and brightest of the 2005 public affairs efforts. The 
emcee for the luncheon will be former San Francisco 

Mayor Willie Brown. A ticket is required for attendance at 
this event.

Sponsored by:   
The California Correctional  
Peace Officers Association & 

The California Teachers Association
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SPONSOR GUIDE
CONFERENCE SESSION SPONSORS

THE WASHINGTON POST /  
SLATE GROUP/NEWSWEEK  
Washington Post Newsweek Interactive
1515 North Courthouse Road
Arlington, VA 22201
Contacts: Waldo Tibbetts, Kerry MacKay
Phone: 703-469-2675
E-mail:  Waldo.Tibbetts@wpni.com,  

Kerry.MacKay@wpni.com
Website: www.wpni.com

NCC
405 Lexington Avenue, 6th floor
New York, NY 10174
Contact: Nazzie Rab, Lori Givens
Phone: 212-548-3369
Fax: 212-519-0045
Website: www.spotcable.com

NCC is by far the largest and most authoritative Spot 
Cable advertising sales firm in the country. It is jointly 
owned by three of the nation’s largest MSOs – Comcast 
Cable Communications, Cox Communications and Time 
Warner Cable. Uniquely, NCC is the only company that 
represents every U.S. market and reaches virtually every 
wired cable home. Whether advertisers want to reach the 
entire U.S., select regions, an individual market or even a 
portion of a market, NCC provides effective advertising 
and marketing solutions that only Spot Cable can deliver.

APCO  
1215 K Street, Suite 1500 
Sacramento, CA 95814 
Phone: 916-554-3400 
Fax: 916-554-3434 
Website: www.apcoworldwide.com

APCO Worldwide is a global communication 
consultancy specializing in building relationships with an 
organization’s key stakeholders. These relationships are 
critical to the full range of challenges our clients face. 

It is our goal to be your trusted partner of choice and 
help you create your organization’s value – by pushing 
the boundaries of communication and providing global 
service, culture by culture.

RENEWABLE RESOURCES COALITION
500 L Street, Suite 502
Anchorage, AK 99501
Website: www.renewableresourcescoalition.org

The mission of the Renewable Resources Coalition is 
to preserve and protect the ongoing viability of Alaska’s 
abundant fishing and hunting resources and the lands 
and waters they need to survive; and, to promote public 
awareness of public policy issues that affect the well-being 
of businesses and individuals that are dependant upon the 
fish and game resources that we are duty bound to protect.

TOM SHEPARD & ASSOCIATES, INC. 
(TS&A)
610 West Ash Street, Suite 1401
San Diego, CA 92101
Phone: 619-231-0996
Fax: 619-236-0683 
Website: www.tomshepard.com

TS&A is a campaign and public affairs firm with  
a proven track record in local candidate and ballot  
measure campaigns and expertise in government  
relations, issues tracking, and management and  
community outreach coordination on behalf of  
public agencies and private businesses.



12

DINNER AT THE CULINARY  
INSTITUTE OF AMERICA SPONSOR

PHRMA 
1100 15th Street, NW, 9th floor
Washington, DC 20005
Contact: Christopher Badgley
Phone: 202-835-3400
Fax: 202-835-3414
Website: www.phrma.org

PhRMA represents the country’s leading pharmaceutical 
research and biotechnology companies, which are devoted 
to inventing medicines that allow patients to live longer, 
healthier and more productive lives.

POLLIE AWARDS RECEPTION 
SPONSOR

NATIONAL RIFLE ASSOCIATION  
11250 Waples Mill Road
Fairfax, VA 22030
Website: www.nra.org

POLLIE AWARDS  
LUNCHEON CO-SPONSORS

CALIFORNIA CORRECTIONAL  
PEACE OFFICERS ASSOCIATION  
755 Riverpoint Drive
West Sacramento, CA 95605 
Phone: 916-372-6060
Fax: 916-374-1824
Website: www.ccpoa.org

The California Correctional Peace Officers Association 
represents the 31,000 men and women who work the 
“toughest beat in the state” inside California’s prisons and 
youth facilities.

THE POLLIES WELCOME  
RECEPTION SPONSOR

SIGNATURE MEDIA SOLUTIONS  
3300 Kingswood
Houston, TX 77092
Contact: Lisa Turner
Phone: 832-725-1075
E-mail: lturner@argraphicsinc.com
Website: www.thinksignature.com

THURSDAY BREAKFAST SPONSOR

CAMPAIGNS & ELECTIONS  MAGAZINE  
1629 K Street, NW
The Mezzanine
Washington, DC 20006
Phone: 202-207-0534
Fax: 202-737-2283
Website: www.campaignline.com

Benchmark publication for the campaigns and  
elections industry.

THURSDAY LUNCHEON SPONSOR

UNIVISION  
5999 Center Drive
Los Angeles, CA 90045
Contact: Charlie Stuart 
Phone: 212-455-5215
Website: www.univision.net
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of the California Broadcasters Association. As the 
only statewide broadcasting industry organization, the 
California Broadcasters Association provides protections 
and professional services to further the interests of all 
commercial radio and television stations in California. 

DELL COMPUTERS  
1 Dell Way
Round Rock, TX 78682
Website: www.dell.com

Dell sells more systems globally than any computer 
company, placing it No. 28 on the Fortune 500. Dell’s 
climb to market leadership is the result of a persistent 
focus on delivering the best possible customer experience 
by directly selling standards-based computing products 
and services. 

GETTY IMAGES  
One Hudson Square
75 Varick Street, 5th Floor
New York, NY 10013
Contact: Cassandra Illidge-Roberts
Phone: 646-613-4511
Fax: 646-613-4601
E-mail: Cassandra.Illidge@gettyimages.com
Website: www.gettyimages.com

Getty is your source for rights-managed stock video  
and photos!

CONVENTION ATTACHÉ BAGS

SAFEWAY  
5918 Stoneridge Mall Road
Pleasanton, CA 94588
Contact: Kevin Herglotz
E-mail: Kevin.herglotz@safeway.com
Website: www.safeway.com

CALIFORNIA TEACHERS ASSOCIATION  
1705 Murchison Drive
Burlingame, CA 94010 
Phone: 650-697-1400
Fax: 650-552-5002
Website: www.cta.org

CTA is California’s largest professional employee 
organization, representing more than 335,000 public 
school teachers, counselors, psychologists, librarians and 
other non-supervisory, certificated personnel.

SUPPORTING SPONSORS

COMCAST
Contact: Carol Dahmen 
Phone: 916-552-2410 
Website: www.comcastspotlight.com

Comcast Spotlight is the advertising sales division of 
Comcast Cable and serves more than 70 of the nation’s 210 
designated market areas. Comcast Spotlight has delivered 
the standards and buying criteria that political agencies 
require – making cable as easy to buy as broadcast.  

In the last five years, there has been an evolution in how 
people watch television and where they get news and 
information. During the 2004 presidential campaign, more 
people obtained information from cable news channels 
than from traditional broadcast networks. And, Comcast 
Spotlight can offer advertising applications tied to Comcast 
Cable’s new technologies, such as video on demand. 

CALIFORNIA BROADCASTERS 
ASSOCIATION  
915 L Street, Suite 1150
Sacramento, CA 95814
Phone: 916-444-2237
Website: www.cabroadcasters.org

Promoting customs and practices in the best interests 
of broadcasters and the public they serve is the purpose 
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CALIPER CORPORATION  
4819 Cumberland Avenue 
Chevy Chase, MD 20815 
Contact: Howard Simkowitz 
Phone: 301-654-4704 
Fax: 301-654-4722 
Website: www.caliper.com 
Political Maptitude combines computer mapping, detailed 
census data and sophisticated routing to target voters, design 
efficient neighborhood walks, track events and map yard signs to 
get voters to the polls.

CONNECTCALLUSA.COM  
Contact: Mike Smith 
Phone: 225-266-2793
Fax: 225-756-0430
Website: www.connectcallusa.com
When it’s crunch time and the outcome of your election hangs in 
the balance, you need the peace of mind that experienced political 
professionals are handling your campaign’s automated and live 
operator telephone calls. ConnectCallUSA.com combines the three 
most important elements in high-speed, high-tech calling today: 
experience, speed, cost. 

ELECTION MALL TECHNOLOGIES  
1101 Pennsylvania Avenue, NW
Washington, DC 20004
Contact: Aaron Ronsheim
Phone: 202-903-2401
Fax: 202-595-1414
Website: www.electionmall.com
Election Mall Technologies is a world leader in building 
internet-based nonpartisan solutions for campaigns and elections. 
We effectively utilize technology and business know-how to 
enable candidates, organizations and other elected officials to 
generate enhanced gains in awareness, funds and votes. For more 
information, please visit www.electionmall.com

JULIO AURELIO SA  
Av. Santa Fe 936 Piso 3 
Buenos Aires, Argentina C 1059 ABQ 
Contact: Julio Aurelio 
Phone: 5411-4328-7523 
Fax: 5411-4325-2032 
Website: www.aresco.com
Consulting firm specialized in sociological research, public 
opinion, political market research and electoral campaign analysis 
service for market research companies.

AMERICAN UNIVERSITY  
Center for Congressional and Presidential Studies
4400 Massachusetts Avenue, NW
Washington, DC 20016
Contact: Alicia Kolar Prevost
Phone: 202-885-2360
Website: www.american.edu/ccps
Introducing the Anthony J. Fazio Political Direct Mail Archive.

MARKETOUCH MEDIA  
5718 Westheimer Road #980 
Houston, TX 77057 
Contact: Mike Cook 
Phone: 904-646-0118 
Fax: 904-646-0151 
Website: www.marketouchmedia.com
Bringing the proven effectiveness of voice marketing to 
political campaigns for over 15 years, MarkeTouch Media 
technology and creative services give you a secure and 
reliable source for campaign communications. Specializing 
in voice messaging, IVR, contact center and data services, 
our political solutions include: get out the vote (GOTV), 
rally turnout, volunteer announcements and more using 
RoboCall technology. Other political services include our 
proprietary “LobbyLine,” which allows constituents to 
automatically connect with their geographically assigned 
Senator or Congressional Representative nationwide.

ONLINE VIDEO SERVICE  
101 Yesler Way, Suite 600
Seattle, WA 98104
Contact: Tim Treanor
Phone: 206-652-5360
Fax: 206-859-4295
Website: www.onlinevideoservice.com
Online Video Service is the leading public affairs  
webcasting specialist.

SPATIALOGIC  
201 E. Main Street, Suite O 
Charlottesville, VA 22902 
Contact: Charlie Lindauer 
Phone: 434-977-4255 
Fax: 434-977-4655 
Website: www.spatialogic.com
Political mapping and geographic information specialists.

WESTERN WATS  
701 E. Timpanogos Parkway 
Building M 
Orem, UT 84097 
Contact: Robert Maccabee 
Phone: 801-373-7735 
Fax: 801-379-5073 
Website: www.westernwats.com
Headquartered in Orem, Utah, Western Wats is the largest 
survey research data collection company in the U.S., providing 
services to more than 200 clients worldwide. Services include 
Wats Live Interviewing, Wats Online Web Surveys, Wats IVR 
Surveys (automated voice messaging), and Wats Data Express 
Online Data Analysis and Custom Real-Time Reporting. With 
the most advanced, fully integrated data collection platform 
on the market, WIRE, Western Wats operates globally through 
its offices located in the U.S., Canada and the Philippines.
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