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To My Valued Friends,

This past year has been an extraordinary one for poli
gspecially from gmall and new donors, online and overnight; Latino organizing delivering more
geats, not only in Los Angeles where you expect, butin places like Wisconsin and Pennsylvania;
and the diversity of tools we use 10 persuade yoters increased more this year than in the past
decade, with social networking making believers out of the most cynical amongst us.

In a time of economic recession, more than a million
pusiness this past election cycle.

As the President of the American Association of Politi
to welcome you to the 2009 Pollie Awards & Confere
& Convention Center, on the Potomac in Maryland.

The Pollie Awards & Conference has pecome the premier political event of its kind, primarily
pecause of the diversity of the organization itself. The AAPC includes members from

all 50 states, along with international iverse as Sweden, Nigeria,
Hong Kong and Turkey. They reflect a wide range of ideologies, partisan affiliations and more
than 70 professional specialties (including students and academics). But, n0 matter from where
we come, we are all professiona\s who believe in, work for and defend democracy and freedom

of speech with our jobs.
«pefenders of Democracy

tics: record-breaking dollars contributed —

people made their livings in the campaign

te you and would like

cal Consultants, | salu
nce at the exquisite Gaylord National Resort

_ Protectors of Political Free Speech.” In

e, we are presenting sessions that will examine the new world of political
this for campaign purposes, along with sessions
h as health care, gambling

Our theme this year is
keeping with this them
speech on ihe Internet and how to best use
on issues that will be making headlines in the upcoming year, suc

initiatives and the aftermath of Proposition 8.
We have assembled an outstanding program that will create dialogue and discussions on
lessons learned during the past election cycle. During the next few days, we encourage you

to learn, share knowledge and ask questions. | hope you enjoy the fruits of our many months of
hard work. If there is anything we can do to make your visit more comfortable and productive,

please let us know.

Sincerely,

@ﬁfﬂj Fop

Anthony J. Fazio
President, AAPC

Washington, DC 20003

ia Avenue, SE e Suite 330 @
6 e www.theaapc.org

600 pennsylvan
Phone: 0(02-544-9815 @ Fax. 202-544-981
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CAMPAIGNSEELECTIONS

Politics

Magazine

Congratulations
to the Pollie winners!

—Campaigns & Elections’
Politics magazine
www.campaignsandelections.com

““Your wholesale
technology partner*?

The leading developer of web-based telecommunications products including;

lebephone town halls, automated messaging, surveys and more.

el Powered By

BROADNET.

Political mail, delivered!
Quality, on time, on hudget

Marketing Via Postal Group, Inc. * We guta_lrant?e on-time, fltawless
. . execution ot your projec

Since 1996, MVP Group, Inc. is here _ your proj

. . . ¢ Great prices, even on short runs
to serve your needs. No job is too big . :

¢ Quality results using modern

or too small. Our knowledgable state-of-the-art-equipment
customer service team is available e Scalable capacity allows us to print,
to not only quote prices, but discuss mail and deliver any size job, anywhere

o . ] in the country
and provide innovative solutions for « We are knowledgeable experts, with the

your direct mail communication needs. U.S. Postal Service personnel in house
. . . .";"ﬁ. : m"-m

Price, Time, or Quality? B W 1\ s

You don’t have to choose. - IV VA

You can have all three.

" Marketing Via Postal
WWW.mvpgroup.com

Marketing Via Postal Group, Inc.

2526 South Birch Street
Santa Ana, CA 92707
800.301.2833




2008 OPINION $TrailBlazer
LEADERS STUDY* 3

Dear Conference Attendee,

Aristotle vs. NGP

Ther r hoi ign Pollie Awards & Conference here in Washin ton, D.C.
estament to the importance of political MORE OPINION miﬂi:;::i :Dﬁhr:r; E;&ﬁs nf::::ﬁﬂ;i A t Ly i thg
communication in our country. It’s also a Toll B B i s Vel b - _“e’; s:"er? ays you V:Ith at‘)’e X = g
testament to the importance of what AAPC LEADER S READ pae ) gzpzt il i s L g sl s siai i
provides to our profession and the members g est. in our. industry. You will have a front row Se?.t
for the discussion about the newest and best campaign

who sustain it. - 7 . .
Customized Water techniques and tactics. You will also learn about some

Every two years, the leadership of our * ra < i . Lists, Lawn Sign of the newest tools to improve service to your clients
association changes. | have been privileged l H I_,‘ i H l I I ' -4 Trqm Management, Mapping, and grow your business.

to have spent the better part of the last i Website Integration, Many of our sponsors, partners and exhibitors from last
year working with our current president, year are with us again this year, along with many new
Tony Fazio. This event tonight, indeed this ones. In addition, many of these partners are part of
whole conference, has been his vision. Using IN PR [NT AND ONLTNE our Member Benefits program, which offers members
his background in political communication, significant discounts on great products and services.
Tony has helped to heighten the awareness Please visit our exhibit area for more information.

of our association within the political and TH ﬂ.N A ﬁy U}' Tf f_’,H

public affairs industries.

Saturday evening, the AAPC Foundation will induct

G‘,._'bl PITUL H I LL NE":"‘!'FSF:"\. PER 800 B75-4A604 - Nancy Todd Tyner and Richard Wirthlin into the

Our next president, Dr. Whit Ayres, is a pollster Call Today for Free Demo - R C Hall of F o L
and former professor of political science. His = S will be awarding Student Pollie Awards. Sunday

i ; ; ; ; “T, X " . o = . evening features the Pollie Awards, where the “best
o L ;‘;‘jv”ti;"ar;zgc?;?j:°“s SLanyey Bessuc Cpaniol beacar STy il g L e Ratat bl | of the best” are honored for their work in an evening
in exciting ways. | am blessed to have the getil e
opportunity to work with both of these
individuals, as well as an outstanding board
and a group of dedicated members.

(June 2008), surveying Congress and

those who 5]"m]“"': and influence ]CEESIF'U":"“ [ While many people have helped create and plan this

conference, | must single out for thanks my Co-Chairs,
Anthony Bellotti, Carol Dahmen and Dale Emmons.
| must also extend a big thank you to Cathy Allen,
- - Tom Shepard, Gail Garbrandt, Kevin O’Neill and Rich
o It I c er co m Schlackman. Finally, a huge thank you for a job well
~ done to the AAPC’s staff - Executive Director Angela
McMillen, Whitney Hurt and Melissa Cressey.

The AAPC would not exist as it is without its
staff and interns who have, many times, gone
above and beyond the call of duty. Melissa
Cressey, our Pollie Conference Coordinator,

and Whitney Hurt, our Membership Director, Brin ging you the The biggest thanks go to AAPC President Tony
have spent Uf?t0|d h.ours W0rk_'“9 onour Fazio for his leadership over these last two years
;:')nfefl;?ncf - lnﬂlrl]dlzg SFiendl_Tg_the m'gh’:hm latest news and and especially during the difficult days planning and
€ ofiice 1o get the direct maill pieces In the - - executing this conference. Without Tony’s leadership
hands of the judges in a timely manner. breaking headlines B e S

frﬂ-m .a“ 50 states_ success that it is.

This is my second consecutive year as Pollie
Conference Chair. I’'m proud of what Tony and I, along
with many others, have been able to build over these
last two years. Thanks to your help and support, we
leave behind a stronger and more relevant AAPC that
promotes our industry and the important work we do.

The AAPC exists to promote the professions
of political consulting and public affairs and
to protect freedom of speech. But mostly it
is about people, the volunteers and staff who
serve — and most of all, the members who

Al *‘Mﬁ

Executive Director, AAPC, the Association of
Political & Public Affairs
Professionals

Have a great conference.

Inside politics for political insiders. Robert Kaplan
wiww_paliticker.com Conference Chair
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Welcome to the 2009 Pollie
Awards & Conference!

It is an honor and pleasure
to personally welcome you
to our event. The AAPC

has worked very hard these
past few months preparing
and coordinating for your
enjoyment.

We have gathered some of the
most talented, experienced
and successful political
professionals to share with you
this weekend. In addition, | am
proud to present to you our
illustrious Pollie Award winners.
Our 2009 entries have broken
all previous records for number
of entries received. The AAPC
has never experienced such

a boom in submissions; thank
you for helping us break our
record!

| have greatly enjoyed
assisting the entrants with
their submissions as well

as the judges with their role

in the contest. Reflecting

on these past few months,

| fondly cherish the phone
conversations | shared with
many of you - at times multiple
conversations a day.

This weekend is about you and
your hard work. Each breakout
session is designed to provide
you further insight into the ever-
evolving sphere of politics, and
the awards show celebrates the
premier talent of the political
consulting industry.

| would like to extend my
gratitude to the staff at the
AAPC headquarters for all the
hard work they’ve done. | would
also like to personally thank
our Executive Director, Angela
McMillen. Angela, you were an
inspiration with your boundless
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energy and positivity that
radiated through the office.
It is always a delight to
work with you! Once again,
this conference would not
be such a success without
everyone’s tireless efforts.
Thank you!

Lastly, a very special thanks
to our AAPC President, Tony
Fazio. From coast to coast,

Tony’s guidance and direction

kept the AAPC on track for
our 2009 conference. Tony
set high expectations and

standards from the moment
he entered the office, and it
was a pleasure to keep up
with his challenges!

Once again, thank you
for attending!

Best
, !ﬁ g =
Upucs,

Melissa Cressey ;
Pollie Conference
Coordinator, AAPC
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THE 18TH ANNUAL POLLIE AWARDS & CONFERENCE

008-2009 BOARD OF DIRECTORS

Chairman - Wayne C. Johnson, Jol sonClark Associates
President — Anthony Fazio, Winning Directions
Vice President - Whit Ayres, Ayres, McHenry & Associates

n
1

-, Secretary/Treasurer — Dale Emmons, Emmons & Company
Democrats Republicans
- Cathy Allen, The Connections Group John Brabender, BrabenderCox
T— David Beattie, Hamilton Campaigns Rebecca Donatelli, Campaign Solutions
e — S .
= Carol Dahmen, Comcast Spotlight Ed Goeas, The Tarrance Group
o Gail Garbrandt, Ray C. Bliss Institute of Applied Politics at Art Hackney, Hackney & Hackney
the University of Akron Thomas W. Hiltachk, Bell, McAndrews & Hiltachk, LLP
- Robert Kaplan, Fund Raising, Inc. Wayne LaPierre, Jr., National Rifle Association

Dawn Laguens, Laguens Kully Klose Partners Mike Mihalke, Meridian Strategies

Case in point: In the period leading up to \ -~ Mark Mellman, The Mellman Group Beth Miller, Wilson-Miller Communications, Inc.
: ; . : "‘-__“" Jefrey Pollock, Global Strategy Group Richard Norman, The Richard Norman Company
the New Hampshire presidential primary, i Richard Schlackman, MSHC Partners Frank Schubert, Schubert Flint Public Affairs

Jim Spencer, The Campaign Network Thomas C. Shepard, Tom Shepard & Associates
Nancy Todd Tyner, Nancy Todd, Inc.
Elizabeth J. Welsh, Executive Communications, Inc.

from Jan. 1 to Jan. 8, Sen. Hillary Clinton ran
83% of her presidential campaign ads on
cable, and she aired 1% on broadcast. Sen.

Buying smart is not just buying cable. It
15 the first step in learming how to adapt

our palitics to a whole new era of political -
communications no longer dominated by

Barack Obama aired 87% of his ads on

cable and 13% on broadcast. Academics

K.C. Heel - Mulichannel Hews, 6/15/2008 ! Chris Arterton, The Graduate School of Political Management, The George Washington University
I broadcast television. ,’ ' Bruce Cain, University of California, Berkley
Mew Politice Institute William Connelly, Washington and Lee University
The 2008 Toals Campaign: James A. Thurber, Center for Congressional and Presidential Studies, American University

Buy Cable Smart

g AAPC Past Presidents

Wi th nur m ultimEdia Nancy Todd Tyner, Nancy Todd, Inc. Bradley O’Leary, PM Consulting Corporation

= _ Donna Lucas, Lucas Public Affairs Joseph R. Cerrell, Cerrell Associates, Inc.
& = Raymond Strother, Strother-Duffy-Strother Roy Pfautch, Civic Service, Inc.
0 n-AI r’ On Dema nd (VOD)’ A rj_r:J ‘__,J_r I | I I ‘l:j Richard Woodward, Woodward & McDowell Phyllis B. Brothman
= ) Ralph D. Murphine, The Murphine Group Matthew A. Reese
ﬂ':tlﬂ'|'15!I we can hEI p y'nu '*. i :1 | I Thomas N. Edmonds, Edmonds Associates, Inc. F. Clifton White

William R. Hamilton

thE right unter at thE right '1 il " i . Wayne C. Johnson, JohnsonClark Associates Founder

Joseph Napolitan, Joseph Napolitan Associates, Inc.

AAPC Staff
Angela McMillen, Executive Director Eric Beard, Intern
Dan Sinagoga - Director of Political Advertising Sakes Melissa Cressey, Pollie Conference Coordinator Ashley Bergstrom, Intern

{248] 723-2513 / dan_sinagooa@cable.comeast.com - Whitney Hurt, Membership Director Michael Larcher, Intern

Carrie Thomas, Intern

Caral Dahmean - Political Marketing Manager and
Board Member, Amercan Association of Political Consultants
{916] 552-2410 / carol_dahmeni@cable.comcast.com
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THE DESK OF
REPUBLICAN PARTY CHAIRMAN

AAPC: The Association of Political and Public Affairs Profess

CONTRIBUTIONS MICHAEL STEELE
he Board of Directors of the AAPC would like to thank

Michael:
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CONFERENCE CHAIR
Robert Kaplan, Fund Raising, Inc.

Carol Dahmen, Comcast Spotlight
Anthony Bellotti, Campaign Solutions
Dale Emmons, Emmons & Company

CONFERENCE COMMITTEE

Cathy Allen, The Connections Group Gail Garbrandt, Ray C. Bliss Institute of Applied Politics
Whit Ayres, Ayres, McHenry & Associates Josh Halpin, The Connections Group
Tony Fazio, Winning Directions Richard Schlackman, MSHC Partners

A special thanks to the following companies for their time and services:

Campaign Solutions iConstituent Politicker.com

Columbia Books Influential Data Signature Media Solutions

Comcast Spotlight Interface Media Group The Connections Group e
Connell Donatelli, Inc. Precision Meetings & Events The Jackson Group =

Emmons & Company Penn, Schoen The Monaco Group

Executive Communications & Berland Associates Winning Campaigns AT aeccTmplLatmata
Grassroots Enterprise Political Resources Winning Directions

Zata|3
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o nad Lomna  Breakse Ooama |

Getty Images is our official AAPC photographer
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The Political Printing

and Direct Mail
ﬂ(}d:mm e diiin Specialict In these tough economic times, I'd like to thank our
oup

Republican friends for keeping Democrats entertained.
Printing & Mailing Graphic Design * Collateral Materials Sﬂﬂ/ (]&g éﬁyﬁ

Promotional lterms » Dara Services

Printing * Personalization » Mailing

Absentee Ballots & Chase Mailers « Walk Pieces & Campaign Self Mailers

Grams & Personalized Letters » Slate & Initiative Mailings STRATEGIC COMURINESATION
Fund Raising Mailers & Invitations * Promotional & Campaign Items —H ['JACKSONGQOUP D_EMDGRATIE MEEIHA
(DPoar Hangers, Bumper Stickers, Rally Signs, Buttons, efc.) www.jad{songmu I'JITTEC' Ia.Com

* All done in our 70,000 square footf Production Facility =

The Monaco Group
14352 Franklin Ave. » Unit B » Tustin, CA 92780
o ek 714.505.5180 * Fax: 714.505.5187 * www. MonacoGroup.com * email: vimonaco@monacagroup.com




BEFORE DEMOCRATS CAN EFFECT CHANGE IN OFFICE
— THEY HAVE TO WIN.

WILSON-MILLER THAT'S WHERE WE COME IN...

COMMUMNICATIONS INC,

A Proud Member of
the American Association of Political Consultants ®H ETTER DESIGN

Wilson-Miller Communications (T)BETTER PRODUCTS TI GEREYE

WE SEE SOLUTIONS
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oy ufltUt : I HETIEH “H“H[ STHHES OHficial supplier and fulliliment partner
)\ 2009 Pollie Awards and Conference! WHIN BbAa For mariea 1 APA SOt o
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Partners: BETIEH FULFILLMENT www.tigereyedesign.com =g=

Martin R.Wilson, Beth A. Miller (aAp¢ Board
Member), Julie A, Soderlund

. = ) oe TN TRADE ONLINE
| Wilson-Miller Communications brings DIRECTORY MAGAZINE & eBLAST
B TE R ] s — |
I more than 60 years of combined T T - 3 “ =
experience in the corporate and public PRINT il
policy arenato its clients. We have Your advertising message will be showcased
) l I helped shape the political to a comprehensive list of motivated buyers
landscape by working on some of s bl ressbset sl i e
. . | retaticns professionals and organizations.
the most high profile elections B A —

and public policy campaigns in WINNING Advertising Opportunities e e

e CAM PAIGNS ey

Wilson-Miller Communications .
1415 L Soreet, Suite 410, Sacramento, (4 95814 ﬂﬂhﬂnﬂr stﬂge_
516.551.1383 »

www wilsonmillescommunications com H"“'--.
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Building Competitive Strategies that Work!
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emOtIVe | an online direct

building momentum online :
marketing agency

strategy
advertising
design
fundraising
marketing
development
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CHING FOR YOU
'ONLINE.

LaurA CROCKETT

VOICEOVERS
COACHING
WORKSHOPS

3{} You only have 30 2econds to capture the attention ol your

audience belone ihey throw your direcl mail in the trash £ _ :: S IG N U P TO DAY AT

Sanne:ion , sesms  5o22% 1005 wnnn.NEXTDOORPOLITICS.com

Co C R . "
nnexionCo.com | AURASPEAKS@MAC.COM . 703.647.5862 + info@nextdoorpolitics.com

l'.:nma:m's Toolbox is the one for you. -
16 WWW. LHLIHAQ‘?OCHE'IT com
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SCBSRADID

HOME TO MORE THAN
S0 MILLION POTENTIAL

VOTERS

MAJOR EROADCASTER in top markets
#1 STREAMING audio company in the world

FOUR TIMES MORE AD RECALL
with a combination of over the air and digital**®

FOR MORE INFORMATION CONTACT:

Annemarie.Petrie@cbsradio.com
916-338-9257

Jana.Cosgrove@katz-media.com
212-424-6670

Media and Speaker Training:

"I never feared speaking, I just wanted to do
it better - with Davies I have grown big time."

"A day with John Davies, was better than the
week long course [ took, I left with a great

story to tell and the tools to deliver it.”

"Every applause, every mind changed was
thanks to your messaging.”

theholmesreport

Davies

DaviesPublicAffairs.com

19



Don’t just hope that you're
talking to the right people.
Know that you are.

What you say is important.
Who you say it to, even more so.

Of the 32 races we've handled since
1992, our candidates have won 25.

: r

message to the right people.

Wit us an the web at wwwmediaselutions-atl.com

a | .obbyists.info

_.q; Providing vital information on the lobbying profession for over 40 years

Build your campaign war chest with Lobbyists.info, the ultimate tool for fundraising
and networking in Washington’s federal lobbying arena.

Plus, get detailed data on corporate America’s most powerful public affairs departments
and PACs with the all new National Directory of Corporate Public Affairs.

22,000 Lobbyists +« 1,200 PACs « 1,700 Firms

Visit the Lobbyists.info booth for a free demo

15% Conference Attendee Discount
» lake advantage of your conference discount today!

GLOBAL STRATEGY GROUP

Campaign to win.

GSG is Proud to Serve on the Board
of the Premier Organization of Political
and Public Affairs Professionals.

We Congratulate All of the AAPC's
2009 Pollie Award Winners.

globalstrategygroup.com
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THE 18TH ANNUAL POLLIE AWARDS & CONFERENCE

CONFERENCE AGENDA
2009 Pollie Awards & Conference

March 27-29, 2009, Gaylord National Resort & Convention Center
National Harbor, Washington, D.C.

FRIDAY, MARCH 27

12:00 p.m. - 6:00 p.m.
Registration
Woodrow Wilson Registration Desk

12:00 p.m. - 3:00 p.m.
AAPC Board of Directors Meeting

Annapolis 4

PRESIDENT:
Tony Fazio

3:15 p.m. - 4:30 p.m.
AAPC Foundation Board Meeting

Annapolis 4

CHAIR:
Wayne Johnson

22

4:30 p.m. - 6:00 p.m.
New Members Reception
and AAPC Membership Meeting

Annapolis 4

Come and meet the “Class of 2009,” the new members
of the AAPC. Join a panel of new members, old
members and board members — Republicans and
Democrats — as they share their experiences with

the association. Learn the mission, ethics and values
behind this group of political professionals and what

it means to them personally and professionally to be
members of the AAPC.

AAPC members will vote on and meet the new officers
and board members.

HOST:

Gail Garbrandt — AAPC Board Member

GUESTS:

Joe Mercurio — Fordham University
Steve Castleton - GOPUSA

Jamie Emmons — Emmons & Company
Bud Jackson — The Jackson Group

SPONSORED BY:
Bliss Institute
Emmons & Company

6:00 p.m. - 7:30 p.m.
Opening Welcome Reception
Gaylord Atrium

The beautiful lower atrium of the Gaylord National
Resort & Convention Center is the place to meet
and network with the people who have made the
18th Annual Pollie Awards & Conference come alive.
Enjoy the music of renowned jazz artist Al Williams
and relax with AAPC board members and staff,
strategic partners, and conference attendees in this
casual atmosphere overlooking the picturesque
Potomac River.

HOSTS:

Robert Kaplan — Conference Chair
Carol Dahmen - Co-chair

Dale Emmons — Co-chair

Anthony Bellotti — Co-chair
SPONSORED BY:

Signature Media Solutions

SATURDAY, MARCH 28

7:00 a.m. - 8:00 p.m.
Registration
Woodrow Wilson Registration Desk

7:30 a.m. - 8:00 p.m.
Exhibits

Woodrow Wilson Foyer

8:30 a.m. - 9:45 a.m.

General Session
Woodrow Wilson A

KEYNOTE: THE STATE OF POLITICAL CONSULTING
TODAY: HOW WE DOING OUT THERE?
Join the best in the country as two of our own analyze
what happened in 2008 that will forevermore change
how we campaign, and debut the results of the first
major poll of political consultants on how they made
decisions, how they changed voter contact budgets,
and what trends are now likely standard operating
procedure. Fundraising online, Latino organizing,
e-mail list-building, social networking, the use of
humor — see how the best won the day with new
creativity and technology you need to know.
SPEAKERS:
Cathy Allen — AAPC Board Member and
Communications Chair
Whit Ayres — AAPC Incoming President

SPONSORED BY:
Roll Call

9:45 a.m. - 11:00 a.m.

Breakout Session
Annapolis 1

MOBILE TECHNOLOGY

The times they are a-changin’. The mobile phone in
your pocket is no longer just for calling your friends.
This election cycle we saw it used to raise millions of
dollars for nonprofits, keep people up-to-date on the
latest news and exit polls, and finally, provide a venue
for candidate GOTV, messaging and the release of major
campaign announcements.

MODERATOR:

Kathie Legg — Mobile Monday

SPEAKERS:

Scott Goodstein — Obama Campaign

Kevin Bertram — Distributive Networks

SPONSORED BY:

Mobile Monday

9:45 a.m. - 11:00 a.m.

Breakout Session
Annapolis 2

YOU MUST BE PRESENT TO WIN

Winning in every arena, from politics to business and
even in our personal life, requires great communications
skills. Unfortunately, as the pace of life increases, we
are overwhelmed with more information, and our ability
to connect, persuade and earn attention decreases.
Ironically, as the tools to communicate multiply, our
ability to connect has diminished.

SPEAKER:

John Davies

SPONSORED BY:

DAVIES Public Affairs

11:00 a.m. - 11:15 a.m.

Refreshment Break
Woodrow Wilson Foyer

SPONSORED BY:
Bliss Institute

11:15 a.m. - 12:15 p.m.

General Session
Annapolis 3 & 4

POLITICS OF HEALTH CARE

Learn important insights on how voters think and feel
when it comes to their health care and on the players in
this debate. Find out from these experts how the politics
of health care might change in 2010 and beyond as a
new administration that promises to make health care
reform a priority takes the helm.

MODERATOR:

Beth Miller — Wilson-Miller Communications

SPEAKERS:

Darren Willcox — Coalition to Advance Healthcare Reform
Mike Tuffin — America’s Health Insurance Plans

Ben Goddard — Goddard Claussen Strategic Advocacy
SPONSORED BY:

Wilson-Miller Communications
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12:30 p.m. — 1:45 p.m.
Luncheon/General Session
Woodrow Wilson A

NATIONAL CABLE COMMUNICATIONS
CABLE AWARDS

SPEAKER:

Chuck Cowdrey — National Cable Communications
Tim Kay — National Cable Communications
SPONSORED BY:

National Cable Communications

2:00 p.m. - 3:15 p.m.

Breakout Session
Annapolis 1

ONLINE ADVERTISING 101

Join a panel of noted political and online advertising
experts to learn the most effective practices in creating
successful online paid media campaigns. This session
will cover everything within online paid media, from
search to online display advertising. If you’re planning to
deliver results for your clients, you won’t want to miss
this session.

MODERATOR:

Julie Germany - Institute for Politics, Democracy & the
Internet

SPEAKERS:

Emily Williams — MSHC Partners
Francine McMahon — The Hill

Ryan Waite — Connell Donatelli, Inc.
SPONSORED BY:

MSHC Partners

Connell Donatelli, Inc.

2:00 p.m. - 3:15 p.m.

Breakout Session
Annapolis 2

POLITICS & GAMING

Gambling revenues in the United States have grown
enormously over the past two decades. We will
examine how politics and legislation will shape the
future of American gaming in land-based casinos,
on Indian lands and on the Internet.

MODERATOR:

Nancy Todd Tyner — Nancy Todd, Inc.

SPEAKERS:

Leo Wallach — Winner & Mandabach Campaigns
Jim Tabilio — Winning Directions

Frank Catania — Catania Consulting Group

John Pappas — Poker Players Alliance

SPONSORED BY:

Poker Voters of America

3:15 p.m. - 3:30 p.m.
Refreshment Break
Woodrow Wilson Foyer

SPONSORED BY:
PD Connect

3:30 p.m. - 4:30 p.m.
Breakout Session
Annapolis 3&4

ONLINE FUNDRAISING

The Internet has fundamentally and irrevocably
changed political fundraising. Don’t let your clients
miss out on donors that are only a click away from
supporting your side. Learn from the best in the
business how to build your campaign war chest
by raising big money in cyberspace.

SPEAKERS:

Jen Stolp — Campaign Solutions

John Hlinko — Grassroots Enterprise

lan Koski — Blue State Digital

SPONSORED BY:
Republican Depot

THE 18TH ANNUAL POLLIE AWARDS & CONFERENCE

3:30 p.m. - 4:30 p.m.

Breakout Session
Annapolis 1

ABSENTEE AND EARLY VOTING
Understanding the advantages of early
and absentee voting.

MODERATOR:

Thomas C. Shepard — Tom Shepard & Associates
SPEAKERS:

Ace Smith — SCN Public Relations
Becki Donatelli — Campaign Solutions
Natalie LeBlanc — MSHC Partners
SPONSORED BY:

Luce Research LLC

3:30 p.m. - 4:30 p.m.

Breakout Session
Annapolis 2

ALL ABOUT E-MAIL

Targeting, list building, best practices.
MODERATOR:

Frank Girolami — Influential Data
SPEAKERS:

Bob Blaemire — Catalist

Jeff Averbeck — SMARTech Corporation
Chris Casey — NGP Software
SPONSORED BY:

Influential Data

4:45 p.m. - 6:00 p.m.
Closing General Session
Annapolis 3 & 4

PROPOSITION 8: A CASE STUDY
MODERATOR:

Cathy Allen — The Connections Group
SPEAKERS:

Frank Schubert — Schubert Flint Public Affairs
Jeff Flint — Schubert Flint Public Affairs
SPONSORED BY:

Schubert Flint Public Affairs

6:30 p.m. - 8:00 p.m.
Hall of Fame and Student Awards Evening
Woodrow Wilson A

Join the AAPC Foundation as we induct Nancy Todd
Tyner and Dr. Richard B. Wirthlin into the AAPC Hall
of Fame. Meet the 2009 Democratic and Republican
Rookies of the Year, and view the work of aspiring
political consultants showcased in our Student Awards.
Finally, join the AAPC as we honor one of our own,
the late Mike Connell, with the Political Freedom of
Speech Award.

MASTER OF CEREMONIES:

Will Durst — America’s Top Political Satirist

HOSTS:

Wayne Johnson — Chair, AAPC and AAPC Foundation
Tony Fazio — President, AAPC

Gail Garbrandt — Student Pollie Awards Chair

SUNDAY, MARCH 29

7:00 a.m. - 8:00 p.m.

Registration
Woodrow Wilson Registration Desk

7:30 a.m. - 8:00 p.m.
Exhibits

Woodrow Wilson Foyer

8:30 a.m. - 9:45 a.m.

Continental Breakfast/General Session
Woodrow Wilson A

MICROTARGETING

You’ve done your polling. You’re running your ads.
You’ve done voter ID. You’re ready for GOTV. You
know your voters. Right? What if the other side has
found the one message that could possibly convince
Betty Bukowski and women like her and Truman
Wellgood and his co-workers to switch and vote for
their candidate?

MODERATOR:

John Phillips — Aristotle

SPEAKERS:

Amy Gershkoff — Changing Targets Media
Michael Meyers — Target Point Consulting

Mark Penn — Penn, Schoen & Berland Associates
SPONSORED BY:

Penn, Schoen & Berland Associates
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THE 18TH ANNUAL POLLIE

AWARDS & CONFERENCE

9:45 a.m. - 11:00 a.m.

Breakout Session
Annapolis 1

SOCIAL NETWORKING & VIRAL MARKETING
Word of mouth. Facebook, MySpace, e-mail, YouTube.
Leveraging the power of viral marketing and social
networking for your campaign.

MODERATOR:

Will Robinson — The New Media Firm

SPEAKERS:

Mark Mellman — The Mellman Group

Mark SooHoo — Campaign Solutions

Chris Nolan — Spot-On

Justin Germany — Outlaw Media

SPONSORED BY:

The Mellman Group

9:45 a.m. - 11:00 a.m.

Breakout Session
Annapolis 3 & 4

USE OF HUMOR IN CAMPAIGNS

What works? What doesn’t? When does humor
backfire and how can you successfully harness
comedy to the benefit of your campaign?
MODERATOR:

John Brabender — BrabenderCox

SPEAKERS:

Fred Davis — Strategic Perception, Inc.

Steve Murphy — Murphy Putnam Media

Glenn Kessler - HCD Research

SPONSORED BY:

HCD Research

11:00 a.m. - 11:15 a.m.

Refreshment Break
Woodrow Wilson Foyer

SPONSORED BY:
Labels & Lists
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11:15 a.m. - 12:30 p.m.

Breakout Session
Annapolis 1

SEARCH MARKETING

Over 80% of all Internet traffic originates from search
engines such as Google, AOL or MSN. Join a panel

of noted marketing experts to learn how your campaign
can capitalize on voters looking for specific information
on the Internet.

MODERATOR:

Kate Kaye — ClickZ

SPEAKERS:

Eric Frenchman — Connell Donatelli, Inc.

Peter Greenberger — Google

Rich Masterson — CampaignGrid

SPONSORED BY:
NextDoor Search

11:15 a.m. - 12:30 p.m.

Breakout Session
Annapolis 2

USING ALL THE TOOLS IN THE BOX

Integrating your media, including direct mail, TV, Internet,

etc., to build the brand of your candidate/issue campaign.

MODERATOR:

Dale Emmons — Emmons & Company
SPEAKERS:

David Mastervich — United States Postal Service
Ondine Fortune — Fortune Media

Matthew Dybwad — Emotive, LLC

SPONSORED BY:

United States Postal Service

12:30 p.m. - 1:45 p.m.
Luncheon/General Session
Woodrow Wilson A

EYE ON 2010

How will the map look? What will coalitions look like?
New players? Swing voters for 2010. How 2008 changed
the 2010 campaign.

MODERATOR:

Whit Ayres — Ayres, McHenry & Associates, Inc.
SPEAKERS:

Amy Walter — The Hotline

Kristina Wilfore — Ballot Initiative Strategy Center
SPONSORED BY:

National Rifle Association

2:00 p.m. - 3:15 p.m.
Breakout Session
Annapolis 1

CAMPAIGN WEBSITES

What makes an effective campaign website?
Which tools and techniques work in political
and public affairs campaigns?

MODERATOR:

Karen Jagoda — E-Voter Institute

SPEAKERS:

Rob Kubasko — Campaign Solutions

Mike Panetta — Grassroots Enterprise

Brian Keeler — VShift

SPONSORED BY:

Grassroots Enterprise

2:00 p-m. - 3:15 p.m.
Breakout Session
Annapolis 3 & 4

THE LATINO/HISPANIC CAMPAIGN REVOLUTION

While online campaigning gets most of the bragging
rights from the 2008 campaign cycle, a closer look
reveals that Latino/Hispanic strategies, organizing,
media and online technologies moved the nation —
and not only in Florida, Texas and California, but also
in Pennsylvania, Idaho, Wisconsin and the great
Midwest. Meet the masterminds who fought, and won,
in the Spanish-speaking revolution that was 2008, and
review their innovative work.

MODERATOR:

Sam Rodriguez — Comcast Spotlight

SPEAKERS:

César Martinez — MAS Consulting

Efrain Escobedo — National Association of Latino Elected
and Appointed Officials

Lorena Chambers — Chambers Lopez & Gaitan, LLC

SPONSORED BY:
The Connections Group

3:15 p.m. - 3:30 p.m.
Refreshment Break
Woodrow Wilson Foyer

SPONSORED BY:
The Contact Group

3:30 p.m. - 4:45 p.m.
Closing General Session
Annapolis 3 & 4

THE 2008 PRESIDENTIAL ELECTION
& THE FUTURE OF AMERICAN POLITICS

Have we just seen a fundamental realignment in
presidential winning coalitions? Has the electorate
shifted from the center-right orientation of recent
decades? Or is Obama’s election more a rejection
of the past than a guide to the future? These are
three of the smartest, most knowledgeable people
covering politics today.

MODERATOR:
Whit Ayres — Incoming President of the AAPC

SPEAKERS:

John King — CNN. Formerly the Associated Press Chief
Political Correspondent and CNN White
House Correspondent, John is now CNN’s
Chief National Correspondent. He was
recently named the anchor of “State of
the Union with John King,” a new four-hour
Sunday news program that offers a blend
of newsmaker interviews, political analysis,
national and world affairs, cultural segments,
media analysis and commentary.

Ron Brownstein — National Journal. Formerly a top
political correspondent for the
Los Angeles Times, Ron is now
a columnist for National Journal,
writing about the intersection of
politics and policy. He is also an
analyst on CNN. He is one of the
most conceptual and analytical
journalists in the country. He is the
author (with Dan Balz) of “Storming
the Gates: Protest Politics and the
Republican Revival” (1996).

Charlie Cook — The Cook Political Report. Charlie is one
of the most influential political analysts in
politics today. Politicians of both parties
beat a path to his door, because his
assessments of a candidate’s potential
can make or break a campaign. As the

Washington Post has written: “The pharaoh
had Joseph. The Greeks had the Oracle at

Delphi. Washington has Charlie Cook.”

SPONSORED BY:
Politico
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AAPC: The Assoc

6:30 p.m. — 7:30 p.m.
AAPC Pollie Reception

Woodrow Wilson Foyer

SPONSORED BY:
Aristotle

ation of Political and Public Affairs Professionals

7:30 p.m. - 10:00 p.m.
Pollie Awards Ceremony & Dinner

Woodrow Wilson Ballroom

Presentation Video

Pollie Winners Announcement
Special Awards

Bill Maher Segment

MASTER OF CEREMONIES:

Will Durst — America’s Top Political Satirist
The New York Times: “Quite possibly the
best political satirist working in the country
today.” The Boston Globe: “A modern day
Will Rogers.”

ENTERTAINMENT:

The Capitol Steps — Music and political satire by the
Washington-based troupe of
congressional staffers turned
songwriters. They put the MOCK in
Democracy.

SPONSORED BY:
United States Postal Service

Design by Winning Directions, www.winningdirections.com

Printing donated by MVP Group, www.mvpgroup.com

EXHIBITOR GUIDE

The following companies are exhibiting at the conference and can
be found at their respective tables in the AAPC Exhibit Hall, at
the Gaylord National Resort & Convention Center in Washington, D.C.

Please visit our exhibitors and see what they have to offer!

Aristotle
CampaignGrid
Columbia Books
ElectionMall
Emotive

Getty Images
Google

Governing Dynamic

iConstituent Roll Call

Media Solutions Signature Media Solutions
MVP Group, Inc. Spot-On

NCC The Hill

Next Door Search The Monaco Group

Politico Tigereye Design

United States Postal Service
ValueClick Media

Yahoo!

Politics Magazine
Republican Depot

A Fortune
In Micro-Targeting
Expertise

Call it narrowcasting, niche marketing
or target marketing, Fortune Media has
been designing media strategies to reach
very specific audiences with pinpoint
accuracy for 14 years. Rooted in cable,
the original micro-targeted media, our
expertise has grown to encompass
broadcast, radio, print and internet.

We are the secret weapon of high profile
political firms.Put us in your pitch, we can
help you win the business.

Over 5100 Million in Media Buys
2008 Win Ratio of 41/9

r_f‘*ﬁ

e P

P

Fortune Media, Inc.
527 Avenue B, Redondo Beach, CA 90277
310.543.1874 Fax 310.543.1344

-y
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THE CAMPAIGN GROUP, INC.

Best wishes on a successful 18th Annual Pollie Awards Conference
— Mail Owman, Doc Seeitzer Bill Wachah, LL Balaban

7730 Herschel Avenue, Swite E
La Jolla, CA 92037
B58. 4561962

TGO Losust Sineet
F'hil.]u.‘ll:'|phi-.'l. PA 19903
215.732.8200

www.CampaignGroup.tv
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AAPC: The Asso

ciation of Political and Public Affairs Professionals

THE 18TH ANNUAL POLLIE AWARDS & CONFERENCE

SPONSOR GUIDE

The AAPC would like to thank the following sponsors and exhibitors
who contributed to the 2009 Pollie Awards & Conference. With their
support, we are hosting the most successful conference in AAPC history.

Please visit these organizations either in the exhibit area of the
Woodrow Wilson Foyer or throughout the conference in various sessions.

(comcast =iz INNCC

POKER VOTERS ¢ e y
JAMERICA (I ROLLECALL

. A AvRES —_——
GDL}SIE‘ BROADNET. il MCHENRY (™0 e Mo, I
InfluentiaData” (Y Cemepaien&id SPOT-ON™ iz &5 charterMedia

a5 Y IO TRl

FOLITICAL

OnMedia ’ resources HUEHIH}HE! | Daﬁe‘s emotive

FEECISION TW LIVESTIEIR ﬂ'H-LIHE—I [ Py st
Spot Runner A ; Gra SSEEEEE“
W
'.‘|1L5C'.‘»: |'|l':||.'.:-|'l
SIGNATU RE B M E LLMAN WINNING

20+ 9 0=

(X 1 1 R
L B ]
L B

[ 1 R
X Jeof T f

.. YaHOO! POLITICO
w T -

WINNING DIRECTIONS PO]lt]-CS Arl Stom.};le

Magazine
fir HBO =
THEAHILL (¥ NIRA ®ctgroup

CoOX
Media
/g
, Monaco G “EEHETE E.epuhhcan
e

zata >
TIME WARNER L

ARO[ ALY i1 Gk LALLING

(oeripian DION

{CoesTITUENT

S LaBELs & LISTS, pves
carigar=~  FUND RAISING, INC @D?C{%ﬁfsm gettyimages
galksgheradv.com
s 3 THE TARRANCE GROUP

Politickercom  7ic-
wy
AMSHC

Partners ‘

ElectionMall
mEmel_M_]}C, Q

=P e p e ey g g

Defenders of Democracy — Protectors of Political Free Speech



Luczane o ssoveenerorr 7] @l O com [ETTTITIA Google {3 (@omeast ® ?
POLITICALLY CORRECT Socially Awkward?

The Largest Online Network for Candidates & Causes
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The Reach and Power of TV
with the Accuracy of Direct Mail
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Talk to Us.

Do you need to harness social media for your campaign? Want to target
voters based on their MySpace profiles or build a Facebook application?

Search Display
Advertising | Advertising

Visit our Website:

Local " National . i . : .
Targeting . ’ -l www.CampaignGrid.com/AAPC

MIATYW == 3TTIHIIW B |

Contact Jeff Dittus to learn more
Behavioral Multimedia about how our Ad Network can
Targeting Advertising revolutionize your next campaign.

Phone: (215) 283-1005
Email: Jef@CampaignGrid.com

IS TAPUMDENCCM

At Grassroots Enterprise we've done it all and have the awards to prove
it, including the 2008 Gold PollieAward for “Best Use of Social Networking”.

Give us a call and we'll make you socially acceptable.
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With our strategic targeting and first class mail,
Wampald Strategles has become the leader in passing

Opan Space measures Across the country

ValueClick, .
media

ValueClick Media reaches more reglstered volers

ValueClick Medla s the politically savy coline adwertising
than these other political marketing wehicles:

mebwork with a track record for delsering pefiormancea
from acrgss our 15,000 quality sites, which collactivaly
rach mone than 160 millkon visilons per mondh
Couphed with access (o (he mosh ANORyTHOUS oS
behavioral data, advanced tageling and aptimization
technology. political and advecacy experience and

worr ld-c 1855 servhce, nd ofher online adveriising pasbnes
offers mone ways (o connect directly with your
constilvants onlina,

ValueClick Media Metwork Demographics:

* 130 millkon U5, users ages 184
= Reaches BS.6 porcent of registered voters
» fepches B7 percent of independent volers Sample sites on the ValueClick Media;
= B9.5 pefcenl al volers with ne palitical attiliation L Fe Bhisw Infalpgece
5 E L g ueather ohalSenriiyceg MehyFarmilly
# 525 percent wamen, 475 percent men A R R Baal o
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Call 818-57 5-4500 or visit www. valueclickmedia.com today to connect with one of cur online advertising experts 5 Etlﬂ
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Red or Blue — t
A Winning Record |/ * ‘

Master's in Applied Politics at American University

¥ Bring Us
{ Together

S ince 1979, the top national training ground for over one thousand campaign

managers, fundraisers, strategists, lobbyists, and political professionals.

Learn from leaders in the field. State of the art curriculum:

% Campaign Management % Corporate Public Affairs

% Fundraising #® Grassroots Advocacy 'y

% Political Speechwriting * Art and Craft of Lobbying ' H"

#* Opposition Research #* Polling ‘f

Degree and certificate options
B, . - ic cli
¢ James A. Thurber is a distinguished professor and director of the To President Obﬂma, to all our Democratic clients
: Center for Congressional and Presidential Studies (CCPS) ar . -

American University's School of Public Affairs. CCPS offers the as WE" as our HEPUbHEﬂn adVEf'SﬂrfEE, to ﬂ" thﬂSE Whﬂ hﬂd
:|1.||in|::.tt|:|.' r:_*-:_'u_rtz,::i'.'ﬁ_! IT'_;I.|1L|1qL'|i'.::|1 i'ﬁ.-i;ur,lgq:lm_'lu Institure, and the thE cﬂ'ufﬂge tﬂ' fight fﬂ thE pubh.c arena fﬂl"‘ !’thl" dl"Eﬂm ﬂf

Public Affairs and Advocacy Institute.

a better America... we congratulate you and thank you.”
To apply for the May 2009 Campaign Management Institute and
Public Affairs and de-'n-:af:}-' Institute programs, contact:

Visit: ~.~."~';1.'-.'_.-p:|..'|111-:1'i-;'.1|L--;-|.i1| Email: L'-_'F'n.*-.[.__a'--.Ltm-['EL.a|1.-;-n.]u Call: 202-885-3491

~Jim Spencer, President of The Campaign Network

THE CAMPAIGN
NETWORK

Passionate, Committed and Serious
About the Art of Political Communication

SCHOOL of PUBLIC AFFAIRS

AMERICAN UNIVERSITY * WASHINGTON, D.

BOSTON MA & NEW YORK NY % AUSTIN TX

www.thecampaignnetwork.com
info@thecampaignnetwork.com < 617-561-3296
39



We bag the big ones

Andawere ready to addiyour Democrat to our collection.

THE AMERICAN RECOVERY AND REINVESTMENT ACT
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Getty Images is proud to be the
Official Imagery Sponsor and
Photographer of the 2009 AAPC
Pollie Awards Conference

Only Getly Images can bring candidales, consullonts and activists
a wider selection of photography. footage, music and services to
help your narrative hit home.

Now AAPC members can recetve 20% off stills photography and

It's & junghe outthere. footage by using promo code NRNPC46N on all purchases at
: PRS0 2 X e gettyimages.com until December 31, 2009." Or call 800 IMAGERY
I e g, b and mention this promo code to receive this discount.

need a direct matl team that can combine cre
ative, eve-catching concepts.award winning
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We'll help you bag ‘em
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Whatever GameYou Play,
Our Research Will HelpYou J&
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Lowisville, KY 40223 The AAPC’'s 2008 “Pollster of The Year"

42 1023 31st Street, NW  5th Floor Washington, DC 20007 ph (202)-625-0370 www.mellmangroup.com



Why?

To make your campaign, PAC
or grassroots message heard

All of your political data, software, websites and
What? professional services, including tools for fundraising,
compliance reporting & contact management

WherE? Federal, state, local and international

When? Right now. 800-296-2747

You have questions, we have answers.
Aristotle. Now you know.

Contact us today

Aristotle (000) ZHERE e

Now you know Aristotle.com

Hell, yes,

size doesS matter.

ln the telephone interviewing business, don't let anyone tell you otherwise.

OAC is on the way to increasing its capacity, from 200 to 350, 100% CATI,
predictive dialing stations,

And you'll reap big benefits from our unrivaled ability to handle your telephone
mterviewing projects, from start to finish.

When you hire OAC, your one-stop shop for telephone interviewing, you'll have
our size and experience behind you all the way. To deliver accurate, reliable

data, on time and within budget, in one complete package.

Professionally. Completely. Cost-effectively.

Onee you go big, you'll never go back.

We're OAC—Opinion Access Corp.
We hear you.

Telephone Interviewing 2
CATI System )) INION
Predictive Dialing &

Bi-lingual Capabilities Orp'




Dynamic, inexpensive,
tech-savvy voter outreach.

pdConnect

Live. Interactive. Automated.

WWW.PDCONNECT.NET WELL BE THE GUYS WATH THE CHOCOLATE CHP COOKES

Votes are In.
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HOR A

o HalkdL OF DOLLARS
BOBERI KAPLAN

— FUND RAISING, INC.
THE PROFESSIONAL’S CHOICE

The Best Choice When You Need Money —
and Lots of It

Candidates + Issues » Ballot Measures
PACs « Trade and Industry Associations

12021 Wilshire Blvd., Suite 542, Los Angeles, California 90025

(310) 451-8919

FundraisingCorp@aol.com
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PUBLIC POLICY STRATEGIES, INC.
610 WEST ASH ST., SUITE 701, SAN DIEGD, CA 92001

TOM SHEPARD & ASSOCIATES, INC.

2191 SAN ELIJO AWE., SUITE G, CARDIFF 2Y THE SEA, CA 22007
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Jamie E'.]'I'l.ll:'l'i.'l]'lh

Do You
oW} IN¢

We can help...

whether you need a little advice. turn Key campaign
management or technical assistance. Our experience will save
you more than it costs.

Dale Emmons:;

* Has contributed to more than 500 winning political campaigns.

#* Officer and respected leader of the American Association of
Political Consultants

* Winner of numerous national Pollie Awards

* Has more than three decades of
practical political experience

Jamie Emmons:

#* Kentucky’s only local option
alcohol election specialist

* Polling, research & voter targeting
* Innovative uses of technology & websites
-."-- “r o )

[Bale Emmons

.'|:l'

Campaign Management * Strategy
Direct Mail & Internet Fundraising
Video & Print Media Production * Graphic Design
Grassroots Organizing * Corporate Public Affairs
Telemarketing * Research & Polling

Member:
859-623-3266 » Fax 859-623-3633

dale@ politicskentucky.com AA PC

( 2\
228 W. Main St., Richmond, KY 40475 \-;‘* ) THE ASSCCATION OF POLITICAL AND
Visit us at www.politicskentucky.com




%‘ VOTER CONTACT SERVICES
ﬂ The First Piace for Voler Files

Voter Contact Services has a complete nationwide file of registered
voters, containing all 50 states and the District of Columbia. We have
over 177 million voters in our database and extensive demographic
information on each one.

We have been building voter files and helping campaigns use them to
win elections for 37 years. We're the largest independent voter file firm
in the country and have an unmatched record of fast, reliable service.

www. VCSnet.com
800.VCS.FILE

Werin Palakial
el S
=ARARC
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Pl L o

Call for AAPC
member
discounts

EROADCAST EMAIL

Communicale your message
diractly 1o:

Poditical organizations
Slaba & county chalrs
DG Lobbyists
Congressional Staflers
State Legislators

And many ofhars

Political Resources

PO Box 1403

Lake Worth, FL 33460
FO0-423-267T
561-533-0004 ()

chess @politicalresources, com
hittpe//polithcalresourcas.com
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OLITICAL RESQURGES

Tools et enkanes your marksting efforts

DIRECT MAIL LISTS DIRECTORY LISTING
Wa will find the lists that reach QOne Upgrade
vaur langel audisnces:
Three Listings

= 2000 Candidates
+  Party Chairs One Low Price
= State & Federal Lobbyisis
« Political Mover & Shakers « Web Directory Email
+ PACs « Spreadsheet Direclory
+ Roll Call subscribars « CD Rom Directory
» Daonor Lists
# O Pregs Diraclory

Databases

Polifieal Resempees is prewd e be part of dhe APE femily
FPOLITICAL RESOURCES ON-LINE—
Tools Candidate, Issue and Corporate Campaigns

We deliver

www.schubertflintpa.com

esuls

When success i1s the only option, clients
facing difficult policy changes come to
Schubert Flint Public Affairs.

Qur partners and senior staff are among
the most widely respected public affairs,

public relations and political professionals

in the nation. With offices in Sacramento

and Orange County, we have the scale to
ssignment, the agility to

the skills arsenal to deliver winning
results.

# Strategic Counsel

» Coalition/Ally Development

# Message Development/Research

» Grassroots Activation

¢ Ballot Issues/Referendum Campaigns
» Web Site Design

# |ssue Management

# Advertising Production & FPlacement

Schubert
Fﬁnt

Public Affairs
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AWARD-WINNING VOICE-OVER

Congratulations R e oo

"Emotionally Connecting
with your Audience”

Voice-Overs

The SPOT CABLE industry was pleased to deliver your messages to:

e millions of voters

* on over 30 niche networks IUPDATED POLITICAL VIDEO & AUDIO AT

* in targeted zip codes WWW.WILLROSSER.COM

across the United States of America!

R it Paitie K Will Rosser's deep, rich caring voice, both
NCC tough and fair can help you with your
o — SPOTS for TV, RADIO & WEB... for
% IIME WARNER . ; H r
COX @it (Comeast ... Charterviedia @Insight Candidates and Issues.

Spoicadle.com Call Will at 410-960-9037 or email

52 your copy to voiceimage@uwillrosser.com
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TRUSTED RESEARCH FOR POLITICS

Whit Ayres is professional, accurate and discreet. His analysis is creative
but sound. He has broad experience in all kinds of campaigns. | trusted
every word he ever told me.

— Lamar Alexander, US Senator, TN

Of all the nationally known public opinion analysts | have worked with, |
put Whit Ayres at the top. Ayres combines two critical skills: he
understands public policy and he knows how to gauge public opinion. He
15 an invaluable asset and [ highly recommend him.

— Carroll Campbell, Former Governor, SC

TRUSTED RESEARCH FOR ASSOCIATIONS

Ayres, McHenry & Associates' surveys have provided us a baseline for
planning the future of our organization. The firm's work is precise,
insightful, and professional. | recommend it to any organization that could
benefit from opinion research,

— Sam Williams, President, Metro Atlanta Chamber of Commerce

Year after year we turn to Whit Ayres and his staff for accurate, insightful,
and relevant information that has long been integral in our ability to
successfully accomplish our pro-business political objectives. Ayres,
McHenry & Associates consistently addresses our needs professionally
and responsively.

— Bill O'Connor, President, Campaign for Alabama

AYRES
McHENRY
ASSOCIATES, INc.
112 North Alfred Street « Alexandria, VA 22314
Telephone: T03.836.T666 « Web Site: www.ayresmchenry.com
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Quantitative

Media
Research

(0

Internet-based communications research tools

®m Message Development ® Concept Testing B Advertising Tracking

(TiCD)

For more information, please conlact us at: S08-TEB-8383 or www. hedi.nel

full-contact sport

full-contact communication

With our communications Sﬂlutiﬂnir we hﬂlp nutnmam Fhﬂ.ne {a“s Ea" EE“t.Er .ﬁgﬂlti

you win elections, raise funds, mobilize 3 : ;
grassroots and shape legislation. Video-Based Messaging  Polling and Surveys
Virtual Town Hall Meetings

fche group%
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www.thecontactgroupusa.com

DANESEMINDSPRING.COM




Erdos & Morgan Study Results Are In!
POLITICO Ranks #1 CONNECT WITH:

MOST READ i "

POLITICO ranks #1 in online readership among ; i
national opinion leaders, k
congressional branch leaders and

executive branch leaders
versus any other Capitol Hill news website.”

POLITICO in print ranks #1 in readership among
national opinion leaders
versus any other Capitol Hill news publication.”

MOST TRUSTED

POLITICO ranks as the most trusted
national news website
by the Congressional Leadership Group.™

AS WELL AS 58 MILLION OTHER VOTERS ON
ALL SIDES OF THE ISSUES—AND THE COUNTRY.

Yahoo!'s network gives you access to 85% of all online regis-
tered wvoters, and we help you reach their hearts and homes
with our cutting-edge microtargeting capabilities. Plus we
offer extensive insights and strategic reporting tools to ensure
you keep your campaign on the winning track. Team up with
Yahoo! to activate supporters and persuade undecideds.

Get connected today, visit advertising.yahoo.com/politics.

For advertising information, please contact
Mike MeGrath, Viee President and Associate Publisher, 703-647-8574, mmegrath@politico.com

& Erdos et Mopgan 8085008 Gpirvan Legader Sudy @ mosy e Sllowing pa biratone Bl Gl The JEU 00 Fofay, O Weakly, Sridiewr! Josrn! sad Nalfonal dournal’s Cosgress Daily
L1 el ke Cralsar o D N AR RE Lras T J gl Sy P g D VTR WL P AL PO, RN, D) el o AR PR 0
" Tl ragvrairaial Creadrobas O p i rowmasiat of el o e TR Cligrea, S et 0 O ULV et aad’ D o Brprvmtradaitily, Divr el emcala e avielal aonal’

BE A BETTER CAMPAIGNER! YAHDO’
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PRINT "EE pADIO
TELEVISION

Over 3 Decades of Races

Presidential, Congressional & Statewide

We've got the top talent and seasoned
professionals to make your
spot happen.

We offer:

Script to Screen

2 Fully Stocked Studios

9 Final Cut Pro Suites

7 Graphic Stations

Web Design and DVD Authoring
HD Editing & Compositing

3 ProTools Audio Suites

DG Spot Distribution

Get your message out. Fast.

Group In the heart of Downtown DC
i interface .com

ROLL CALL

— R U T S

Management
slativ KNOWLEGI
ROLLECALL [ Ol [ KNOWLEGIS

congressNow :
GalleryWatch capwiz x'c
mm@ iCDngrESS.mg

You need to get to Capitol Hill.

Whether you need 1o influence a piece of legislation, mobilize your grassroots or a track a
Gill, vou need a resource that can get you there fast and efficiently. You need the Roll Call
Group. Combining our flagship publication, Roll Gall, with innovative legislative and advocacy
technology solutions such as CapWiz, Knowlegis and GalleryWatch, Roll Call Group merges
the tools, experience and access o help you influence Capitol Hill. Let Roll Call Group help
you reach your destination.

To find out more, go to

e % 0 & . = b . ~
1 B -l'" i B X s i e ITBRY

W | | L s =4 -

L a M W |

Intelligence. Insight. Influence. "



WinningPolitics.com RECRUITING,
TRAINING,

[ .earn Professional Politics  anD eLecTING

in the Heartland WOMEN ALL
OVER THE

WORLD.

ather Midwestern staes, Graduages and sm- or 2 novice interested in learming how polines works,
denits of The Bliss Instuoute at The University The University of Akron offers a set of courses

Thr: 200 glection was hard foughe in Ohio and Whether vou are an expenenced polineal professional

of Akron were there, putting their educanon oo work which will enhance vour skills and prepare vou for
Your, poo, can combine acadenmc conrses and polincal a career in professonal politics. You can choose
expenence for professional raining in applied polines. from these programss

Master of Applied Politics

A professional masters degree that can be completed
in as lietle as fifreen months.

Certificate in Applied Politics

Professional eraming in applied polings that can be
combined with an undemreduate of graduare degree
ifi p-|1|i1i|.'i|| M"il:lll.‘u.‘, 4;|.'v|:||'||r|'|'|i|.11, 1.'||:'Ii|1'||||ii1.".|[i1:||'|.
|:|1|u'|'|1;.:|.:. [ |H:1I'|':,' ||||'|El' ﬂd;ldx.

Protessional Internships

."‘;|| ;||'|i!||i.:d p-n”lil;'s :.I:u-ﬂrh‘lh lul-:l.: |'r:||"l i F | Flhlrﬂ':j:ul-llll;'ll
level internship. Former students have completed
this requirement in semtings matching their interests
and locatons chroughowt the world.

Innovative Teaching
Clourses iNCorporate innovanyve teaching using
Web-based assignments, distance learning technology,
computer applicatons and frequent appeamances

by leading polincal professionals,

— Come learn professional politics —

The Ray C. Bliss Institute of Applied Politics ~
The University of Akron + Akron, OH 44325-1914
330-972-5182 + bliss@uakron.edu + www.winningpolitics.com Cothy Allsn

President,/'CEQ
The Connections Group
600 Stewart Street, Suite 130

Rﬂ}? C BHSS THE Seattle, WA 98101

[ d-li 5 5
Institute of CONECTIONS GROUP bty DURERS
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The Univesrsity ol Akron 5 a0 Bgual Education and Emplayment institution



What’s going on in your back office?
Because of our pioneering spirit, Winning Directions J:J s -
= 3)

-GN

is always looking for innovative and high-impact ways to ~ Wy
communicate with voters. We use these cutting-edge tools to enhance r'-':,_j =S
tried-and-true, proven methods. With just one stop at WD, you gain access to a full range

of services to offer your clients — a range unparalleled in other communications firms.

How can we help you? Call 650.875.4000 or visit us on the Web at: WinningDirections.com
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